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Aldi Stores Ltd. (Aldi) is committed to consulting with the local community regarding its 

plans for the redevelopment of land off Glen Street, Hebburn.  

Residents and stakeholders were given the opportunity to provide their feedback regarding 

the proposal at all stages of the public consultation via a number of different channels. A 

Freephone information line number was made available for interested parties to ask 

questions and provide feedback to the project team. 

A public exhibition was held in July 2015, to which over 1,700 local residents and businesses 

were invited. The public exhibition was further publicised by a press release, which was 

issued to the Shields Gazette and The Chronicle. On the day, 141 residents attended the 

public exhibition, and feedback forms were available for attendees to record their views.  

Aldi has received a high level of local support for its proposed development on the site, with 

over 97% of pre-application feedback supportive of the proposal in principle. Respondents 

noted that a discount food retailer is much-needed in Hebburn and a new store would 

increase choice for the local community. In total, Aldi has received 308 responses from local 

people, with 103 responses via the exhibition feedback forms, 203 via the postage-paid 

feedback cards issued with the exhibition invitation, and two via the Freephone information 

line. 

Aldi has carefully reviewed all the feedback received to date, and the main comments raised 

by the local community have been addressed within this document and the wider material 

submitted as part of the planning application. 

Aldi is committed to engaging with the local community and, following the submission of the 

application, will ensure that interested parties and key stakeholders remain informed and 

updated regarding the proposal.  

This document provides a chronological account of the pre-application consultation 

undertaken and a review of the feedback received.  



 

  

 
 

 

 
1.1 Aldi has acquired an interest in land off Glen Street, Hebburn.  

 

1.2 Aldi is proposing to develop a new food store along with associated parking, servicing 

and landscaping. 

  

1.3 Aldi is committed to pre-application consultation and has a strong track record of 

consulting and communicating with local residents, community groups, councillors 

and other relevant third-party stakeholders. 

 

1.4 This document has been produced with the aim of clearly and concisely highlighting 

the community consultation undertaken by Aldi in respect of its proposal for Glen 

Street. 

 

1.5 This document provides a chronological account of the consultation activity that has 

been undertaken so far, and the activity that Aldi proposes to undertake once the 

application has been submitted. 

 

1.6 In order to assist with the community consultation and communication, Aldi 

appointed Remarkable Engagement, a specialist communications consultancy, to 

form part of its wider project team for the proposed development. 

 

1.7 All feedback received is accounted for and represented within this document. 

 

  



 

  

 
 

 

 

 
2.1.1 The proposal site is located near the junction between Glen Street and Station Road 

and was previously occupied by the Glen Court and Kensington Court residential 

blocks, which were cleared several years ago as part of the wider redevelopment of 

Hebburn town centre. 

 
2.2.1 Aldi is proposing to redevelop the site with a contemporary food store to serve the 

local community, along with an appropriate level of car parking and associated 

servicing facilities. 

 

2.2.2 Aldi believes the site is suitable for a modestly sized store to help meet local shopping 

needs, in an accessible location, whilst also creating new employment opportunities 

for local people. 

 

2.2.3 Aldi is proposing a store with a sales area of 1,125m², alongside 70 car parking 

spaces. Four dedicated disabled spaces and seven parent & child spaces will be 

provided, together with cycle parking. 

 

2.2.4 Access to and from the proposed food store would be achieved via Glen Street.  

 

  



 

  

 
 

 

 

 
3.1.1 Aldi has complied with the National Planning Policy Framework (NPPF), which 

states that ‘early engagement has significant potential to improve the efficiency and 

effectiveness of the planning application system for all parties.’ (Paragraph 188) 

 

3.1.2 The NPPF also highlights that ‘good quality pre-application discussion enables better 

coordination between public and private resources and improved outcomes for the 

community.’ (Paragraph 188) 

 

3.1.3 South Tyneside Council adopted its Statement of Community Involvement (SCI) in 

January 2013. 

 

3.1.3 The SCI outlines how the council intends to involve the community, stakeholders and 

statutory bodies in planning matters. The document states:  

 “Dependent upon the nature and potential impact of the development proposal on 

the local community, developers may need to carry out their own pre-application 

public consultation, and The Validation of Planning Applications in Tyne & Wear 

(2013) explains that some major planning applications will need to be accompanied 

by their own Statement of Community Involvement. 

“These consultations should be carried out at an early stage in the design process, to 

enable community views to be incorporated into the submitted proposal. The form 

of consultation will need to be tailored to suit the particular circumstances of the 

site, proposal and locality, and the council can provide advice on what level of pre-

application consultation would be appropriate, for example through a public 

meeting, exhibition, or other forms of community involvement.” 

3.1.4 In accordance with this advice and in view of its commitment to community 

engagement, Aldi has undertaken an extensive programme of engagement on its 

proposal for a store, as outlined in the following pages. 

 

3.1.5 The purpose of the public engagement programme was to: 

 Inform people about the proposed store 



 

  

 
 

 

 Provide the local community with the opportunity to comment on the 

proposal 

 Ensure that all relevant issues had been identified and addressed in the 

planning application  

 

 
3.2.1 A number of pre-application meetings have been held with members of South 

Tyneside’s Planning Department to discuss the principle of the proposed use of the 

site, as well as detailed matters relating to application requirements.  

 
3.3.1 Aldi held a public exhibition, to display its proposal for a new food store, on 

Wednesday 15 July 2015, between the hours of 3pm and 7pm. The public exhibition 

was held at St Aloysius Church, approximately 0.2 miles from the proposal site. The 

main exhibition was preceded by a dedicated preview session from 2pm to 3pm, held 

for members of South Tyneside Council, local stakeholders and representatives. 

 

3.3.2 The purpose of the public exhibition was to present Aldi’s proposal to the wider 

community and gain additional feedback prior to submitting a full planning 

application.  

 

3.3.3 An invitation newsletter with a postage-paid feedback card was distributed to over 

1,700 households and businesses around the site. The invitations were distributed on 

Monday 6 July 2015. The following map illustrates the distribution area. 

 



 

  

 
 

 

 

Invitation newsletter distribution area 

3.3.4 The double-sided A4 invitation newsletter contained the following: 

 Information about Aldi  

 An overview of the proposal 

 Background to the site  

 Aldi’s vision for the site 

 Details of the public exhibition 

 Examples of existing Aldi stores and design principles 

 The proposed access and parking arrangements 

 Details about Aldi’s in-store offering 

 

A copy of the invitation newsletter can be found at Appendix I. 

 



 

  

 
 

 

3.3.5 The invitation also displayed the details of Aldi’s Freephone information line (0800 

298 7040) to allow people to request further information. 

 

3.3.6 The invitation newsletters contained a postage-paid feedback card, allowing 

recipients to provide the project team with their early impressions, regardless of 

whether they were able to attend the public exhibition. This allowed Aldi to get an 

even wider response from the community. 

 

A copy of the reply card can be found at Appendix II. 

 

3.3.7 An invitation was also issued to the following local stakeholders, who were invited to 

attend a preview session from 2pm to 3pm, prior to the main exhibition:  

 Leadership of South Tyneside Council 

 Ward Members for Hebburn North and Hebburn South wards 

 Members of South Tyneside Council’s Planning Committee 

 Member of Parliament for Jarrow 

 Representatives of Hebburn Jobcentre Plus 

 Representatives of North East Chamber of Commerce 

 

A copy of the stakeholder invitation can be found at Appendix III. 

 

3.3.8 The public exhibition was attended by 141 individuals.  

 

3.3.9 The exhibition displayed details about the proposal ahead of submitting a planning 

application, which included information about: 

 The background to the site, including existing site images 

 The proposed new food store, including the site layout plans 

 The design and landscaping including elevations of the proposed store 

 Access and car parking information 

 Information on Aldi’s next steps 

 

Copies of the exhibition display boards can be found at Appendix IV. 

 

 

3.3.10 The following materials were also available: 



 

  

 
 

 

 Copies of the display boards 

 Copies of the invitation newsletter 

 Feedback forms 

 A visitors’ book, for registering attendance 

 Postage-paid envelopes for the feedback forms 

 Copies of Aldi promotional brochures 

 

3.3.11 The exhibition also provided: 

 A ballot box to deposit completed feedback forms 

 A3 copies of the consultation area  

 Copies of plans which illustrated details about the proposed development 

 A list of those invited to the exhibition 

 Direction signs to lead attendees into the venue 

 An opportunity to request further information 

 

3.3.12 Feedback forms could either be filled in at the venue or posted at a later date using 

the postage-paid envelopes supplied. These were then collated and the feedback 

analysed.  

 

A copy of the feedback form is included at Appendix V. 

 

3.3.13 Representatives from Aldi and the project team were available to answer questions 

throughout the exhibition. 

 

 
3.4.1 To ensure the wider community was aware of the public exhibition, a detailed press 

release was issued to the Shields Gazette and The Chronical. The press release 

contained the following information: 

 An overview of the proposal 

 Details of the public exhibition 

 Aldi’s contact information, including the Freephone information line  

 

A copy of the press release is included at Appendix VI. 

 



 

  

 
 

 

3.4.2 The Shields Gazette published an article about the exhibition entitled “New Aldi in 

Hebburn could create 30 jobs – now company wants residents’ views,” on 6 July 

2015. The Chronicle published an article entitled “New Hebburn Aldi store could 

create 30 jobs if plan gets the green light,” on 8 July 2015. 

 
3.5.1 During the consultation, access to a Freephone information line was offered to those 

who wished to find out more about the proposal, or to register their comments via the 

telephone. 

 

3.5.2 The telephone number used (0800 298 7040) was in operation Monday to Friday 

between the hours of 8.30am and 5.30pm. At other times, a message facility was 

available for voicemails to be left. These were responded to at the earliest opportunity 

to ensure information was readily available and queries or concerns addressed. 

 

3.5.3 Information was given to callers where possible and if questions were of a technical 

nature, these were passed on to the relevant project team member. 

 

3.5.4 A postage-paid envelope was available to take away for all public exhibition 

attendees. 

 



 

  

 
 

 

 

 
4.1.1 The feedback received is summarised in the table below. This includes feedback 

received at the exhibition, by post, or over the telephone. 

Total 
responses 

Supporters 
Support 

with 
reservations 

Unsure/ No 
view 

Objectors 

308 282 (91.6%) 18 (5.8%) 3 (1.0%) 5 (1.6%) 

 

4.1.2 A large majority of the feedback received has been supportive, with over 97% of 

respondents expressing support for Aldi’s proposal either outright or with minor 

reservations.  

 

4.1.3 Of the respondents who offered their support to the scheme, many provided specific 

reasons for supporting the proposal. These included the need for a new food store in 

the town, and in particular for a discount retailer.  

 

4.1.4 In terms of objection, concerns and additional comments raised, the most frequently 

raised topic was general traffic concern and the proposed access from Glen Street. 

 

4.1.5 Overall, the feedback regarding the proposed store has been very positive. The below 

pie chart provides an overview of the feedback received: 
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4.2.1 Below is an overview the support received and the frequency with which comments 

appeared. 

Comments Frequency 

General support 76 

The proposed store would benefit the area 56 

Increased choice 41 

A new store is much-needed/would be good for Hebburn 37 

The proposal site is convenient/would reduce travel time 29 

A new Aldi store would enhance/regenerate the town 27 

Existing Aldi shopper 27 

Employment opportunities 25 

Aldi products offer good quality/value 24 

Good proposal/plans 15 

A new Aldi store would help local shops/town centre 14 

The proposed store would help those without personal transport 7 

A new store would help to sustain new housing developments 5 

The proposal site is in a good location 4 

The proposal includes good amount of parking 3 

A new Aldi store would attract other businesses to the area 2 

Good public transport links 2 
 

4.2.2 Below are examples of some of the supportive comments received: 

Comment Road 
I think having an Aldi would be a fantastic addition to the town. The Riverside 

We live in such a built-up area with very little choice of good shops. 

An Aldi would be a welcome advantage. 
Lycaon Gardens 

It would encourage further regeneration of the town. Marina View 

Just what Hebburn needs with all the new houses being built. Rollox Street 

Strongly agree with the proposal. Positive way forward for 

Hebburn and the community. 
St Michaels Vale 

Aldi would be a great addition to Hebburn as it’s a good shop with 

reasonable prices, and it would be close to my home. I won’t have to 

use the car to travel to Pelaw. 

Tidespring Row 

Will put life and employment back into Hebburn. Tennant Street 

It is a great idea and would support many local families. Hedgeley Road 

Proposed plan appears to be very thoughtful of the surrounding 

area. 
Aln Street 

It would be ideal for people in Hebburn who do not have transport. Bicester Grove 

We need more shops like Aldi for healthy competition. Olwen Drive 

This would be a great asset for the town centre. Tweed Street 



 

  

 
 

 

 

4.2.3 Below is an overview of the reservations or concerns received and the frequency with 

which they appear. 

Comments Frequency 

General traffic concerns 7 

Would like a bigger store 2 

No demand for another food store/Aldi 2 

Shopping trolleys being taken from the site 1 

Parking on residential roads 1 

Impact on the town centre 1 
Ensure that cars do not drive over landscaping to access Station 
Road 1 

Other supermarket delivery traffic using the car park for access 1 

Ensure enough trees are planted on the site 1 

Increase in litter 1 
 

 
5.1 All comments received have been reviewed by the project team and, where possible, 

amendments were made to the proposal. Feedback was also given at the exhibition 

and questions were answered. Many of the issues raised are covered in the 

application documents which accompany this response. 

 

5.2 Aldi is encouraged by the high level of support received to date for its proposal to 

redevelop the site with a new discount food store. Residents have welcomed the 

introduction of a new Aldi store on the proposal site, stating that it would benefit the 

local area, be in a convenient location, and increase shopping choice for local 

residents. 

 

5.3 During the consultation feedback review period, Aldi’s project team responded 

directly to a number of specific enquiries and questions relating to the proposal. 

 

5.4 The main issues which arose during the pre-application consultation process and 

Aldi’s response to each are detailed below. 

 



 

  

 
 

 

Traffic and congestion: General traffic increase was the main concern, raised by 

seven residents (2% of respondents). Concerns stemmed from the potential for 

increased traffic and, more specifically, the access being close to the traffic lights at 

the junction with Station Road. Other issues, related to delivery traffic and car 

parking, were also raised by a number of respondents, most of whom were supportive 

of the proposal. 

 

A full Transport Assessment has been undertaken as part of this application, which 

examined the road network with and without the proposed development. Surveys of 

Glen Street were undertaken to assess the impact of the proposed store on the 

surrounding road network. The Transport Assessment submitted with this SCI as 

part of the planning application provides more detailed analysis of the highways 

matters associated with the proposed development, which will be considered by the 

local highway authority. The design of the proposed access has been determined 

through consultation with the highway authority. 

 

The number of disabled spaces proposed for the development is based the highway 

authority’s standards, and Aldi is confident the number of disabled spaces proposed 

is adequate for this store. It is also noted that several respondents mentioned that the 

car parking provision is suitable for this store. 

With regards to deliveries, Aldi operates a closely managed servicing arrangement for 

each of its stores, and aims to complete store deliveries outside of peak transport 

hours, where possible. All manoeuvring takes place within the site and a unique 

delivery ramp arrangement removes the need for external activity. This process is not 

only efficient but also reduces any potential noise disturbance to neighbouring 

properties. 

 

Size of the proposed food store: Two respondents (1% of total) expressed a 

desire for the proposed food store to be bigger in size. 

 

Aldi has carefully designed its proposal to ensure the development fits comfortably 

within the site and also the surrounding area. The proposed store has a net sales area 

of 1,125m2 and Aldi believes this size store is in keeping with the local area and would 

also adequately serve the local community in Hebburn. It has also been noted that, at 



 

  

 
 

 

the public exhibition, several residents enquired about the size of the store in relation 

to Aldi’s store at Pelaw, and were happy with the size of this proposed store. 

 

Demand: In total, two respondents (1% of total) raised concerns that there is no 

demand for an Aldi food store in Hebburn. 

 

Aldi currently has stores in Pelaw and South Shields, to which local residents are 

already traveling to. It was noted by 37 respondents that a new Aldi food store on 

Glen Street is much-needed for the area, and Aldi believes that the overall support for 

the proposal demonstrates there is significant demand for a new store.  The increase 

in choice, convenience and value mentioned by respondents further highlights the 

need for a discount food retailer in Hebburn. 

 

 
6.1.1 The Aldi consultation email address and Freephone information line will remain 

active throughout the application process.  

6.1.2 Given the interest shown by residents and stakeholders in the proposal, Aldi will 

ensure information flows through existing channels to interested parties. 
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Appendix II Reply card 

Appendix III Stakeholder invitation 

Appendix IV Exhibition boards 
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